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shall be reimbursed for reasonable out-
of-pocket expenses, as approved by the
Board, incurred by them in the per-
formance of their duties.

(b) The Board shall have in place suf-
ficient internal controls to prevent re-
imbursements or expenditures for un-
reasonable or otherwise controversial
travel and meeting expenses.

§1219.42 Prohibited activities.

The Board may not engage in and
shall prohibit its employees and agents
from engaging in:

(a) Any action that would be a con-
flict of interest. For the purposes of
this subpart, Board members and em-
ployees thereof must disclose any rela-
tionship with any organization or com-
pany that has a contract with the
Board or operates a State promotion
program. No member may vote on any
matter in which the member or mem-
ber’s business entity has a financial in-
terest.

(b) Using funds collected under this
subpart for the purpose of influencing
legislation or governmental action or
policy, by local, national, and foreign
governments, except to develop and
make recommendations to the Sec-
retary as provided for in this subpart.

(c) In a program, plan, or project con-
ducted under this subpart:

(1) Making any reference to private
brand names or making false, mis-
leading, disparaging, or unwarranted
claims on behalf of Hass avocados or

(2) Making any false, misleading, or
disparaging statements with respect to
the attributes or use of any agricul-
tural product. This section shall not
preclude the Board from offering its
programs, plans, and projects for use
by commercial parties under such
terms and conditions as the Board may
prescribe as approved by the Secretary.

(d) For the purposes of this section, a
reference to State of origin or country
of origin does not constitute a ref-
erence to a private brand name with re-
gard to any funds credited to or dis-
bursed by the Board to the Association
or to any importer association estab-
lished in accordance with §1219.54.

§1219.50
BUDGETS, EXPENSES, AND ASSESSMENTS

§1219.50 Budgets,
and projects.

(a) The Board shall submit to the
Secretary, on a fiscal period basis, an-
nual budgets of its anticipated ex-
penses and disbursements of the Board
in the administration of this subpart,
including the projected costs of Hass
avocado promotion, industry informa-
tion, consumer information, and re-
lated research programs, plans, and
projects. The first budget shall cover
such period as may remain before the
beginning of the next fiscal period. If
such fiscal period is 90 days or less, the
first budget shall cover such period, as
well as the next fiscal period. There-
after, the Board shall submit budgets
for each succeeding fiscal period not
less than 60 days before the beginning
of such fiscal period.

(b) The Board shall receive and evalu-
ate, or on its own initiative develop
programs, plans and projects for Hass
avocado promotion, industry informa-
tion, consumer information as well as
related research. The Board shall sub-
mit to the Secretary for approval any
program, plan, or project authorized in
this subpart. Such programs, plans or
projects shall provide for:

(1) The establishment, implementa-
tion, issuance, effectuation, adminis-
tration, and evaluation of appropriate
programs, plans, or projects for adver-
tising, sales promotion, other pro-
motion, and consumer information
with respect to Hass avocados directed
toward increasing the general demand
for Hass avocados in the United States.
Funds shall be available as necessary
to carry out this section;

(2) The establishment, implementa-
tion, issuance, effectuation, adminis-
tration, and evaluation of appropriate
programs, plans, and projects designed
to strengthen the position of the Hass
avocado industry in the domestic mar-
ketplace; to maintain, develop, and ex-
pand markets for Hass avocados in the
United States; to lead to the develop-
ment of new marketing strategies; to
advance the image and desirability of,
increase the efficiency of, and encour-
age further development of the Hass
avocado industry; and to provide for

programs, plans,
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